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CMA DRAWS 85,000 IN FIRST FIVE WEEKS OF FABERGE 
Imperial Crystal Egg To Be Given To The Millionth Exhibition Visitor 


(Cleveland, OH) After only five weeks, the current exhibition Faberge in America has drawn over 85,000 
visitors at the Cleveland Museum of Art. The record-paced attendance for the nine-week stand means that 
the one millionth person to visit the nationally touring exhibition will pass through the gates well before the 
May 1 1 closing. To commemorate the occasion, the exhibition's national sponsor, FABERGE CO., has 
donated a collector's edition Faberge Imperial Crystal Parfum Egg, valued at $3,000, to be given to the 
millionth visitor. 

As the final stop for the exhibition, the Cleveland Museum of Art needs 129,398 visitors for the one 
million mark to be reached. It is averaging 17,000 visitors a week, which is 2,000 more than any previous 
ticketed exhibition at the museum. Prior to its Cleveland engagement, the show had received 870,602 visitors 
at its previous four venues, starting in February of 1996 at The Metropolitan Museum of Art in New York 
and continuing at the Fine Arts Museums of San Francisco (which organized the exhibition), the Virginia 
Museum of Fine Arts in Richmond, and the New Orleans Museum of Art. The current total is approximately 
955,600. 

The Imperial Crystal Parfum Egg is a limited edition, signed and numbered crystal and gold egg, 
inspired by the Imperial Czarevitch Egg that Peter Carl Faberge created for Czar Nicholas II as a gift to his 
wife in 1912. This collector's piece, one of only 500, is designed with a sapphire blue dome, hand-etched in 
22-karat gold. In the tradition of Faberge Imperial Eggs, nestled inside is a "surprise" — two ounces of 
Faberge Parfum in a crystal flacon with a sapphire blue stopper, also hand-etched in 22-karat gold. 

In addition to this gift from FABERGE CO., the museum will give the lucky visitor a full year family 
membership, a Faberge in America catalogue autographed by the curator. Dr. Geza von Habsburg, and 
several CMA Faberge products including a ladybug pin, ladybug t-shirt and ladybug computer mousepad. 

Faberge in America is an exhibition of nearly 400 decorative objects from American collections of 
work by Peter Carl Faberge, legendary goldsmith and jeweler to the Russian court. It continues Tuesdays 


(more . . . ) 


The Metropolitan Museum of Art 
February 16 through April 28, 1996 

Fine Arts Museums of San Francisco 
May 25 through July 28, 1996 


Virginia Museum of Fine Arts, Richmond 
August 24 through November 3, 1996 

New Orleans Museum of Art 

December 7, 1996 through February 9, 1997 


The Cleveland Museum of Art 
March 12 through May 1L 1997 

The exhibition is made possible by FABERG£ CO. 
It has been organized by the Fine Arts Museums 
of San Francisco. 


cma/faberge attendance— continued 


through Sundays until May 1 1 . Advance tickets are recommended, especially for prime visitation hours 
at 10 a.m. all days (closed Mondays), and from 1 p.m. until 3 p.m. on weekends. Advance tickets can be 
purchased through Advantix at 241-6000 or outside Cleveland at 1-800-766-6048. Walk-up tickets are also 
available at the museum box office. For a more leisurely visit through the exhibition, the museum 
recommends off-peak hours any day after 3 p.m. and Wednesday and Friday evenings until 10 p.m. 

A Faberge ticket hotline has been set up to let visitors know in advance what time slots have already sold out. 
The hotline number is 421-7340, ext. 297. 

* * * 

Faberge in America has been organized by the Fine Arts Museums of San Francisco. The exhibition 
is made possible by FABERGE CO. The Cleveland showing is sponsored by the Chubb Group of Insurance 
Companies and KeyBank. Additional support is provided by the Ohio Arts Council. Promotional support is 
provided by WDOK 102.1 FM and AM 850 WRMR and The Plain Dealer. 
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